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Abstract The study investigates critical shifts
impacting the international tourism space in contem-
porary times. Furthermore, the current study examines
tourism policies and product development challenges
faced by tourist regions as a consequence of market
dynamics. Drawing upon a sample of thirty tourism
experts in southern Africa, the critical shifts were
identified and key among them include BRICS,
terrorism, ageing population, and trophy hunting, are
increasingly framing a new narrative for the future
growth trajectory of the international tourism indus-
try’s value chain in the context of Africa. A conclusion
is reached that to attain long term sustainable devel-
opment of the sunrise multi-trillion dollar industry, it
is critical that tourism operators re-set and deploy
sharpened strategies which are in synch with the
realities obtaining in the broader operating environ-
ment. Policy recommendations and managerial impli-
cations are proffered.
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Introduction

Globally, tourism contributes significantly to the
national economies in terms of employment creation
and revenue generation (Musavengane et al. 2019;
UNWTO 2018a, b). Understanding travel motivations
and shifts in the global tourism marketplace is critical
for unpacking future travel patterns and consumption
perspectives, and also for tourist destinations to
leverage on tourism spin-offs. Anton et al. (2017)
observed that growing competition in the tourism
landscape has resulted in destinations increasingly
becoming concerned with balancing tourists with
attracting new visitors.

While it is true that tourism is sensitive to violent
events, political instabilities, disasters and calamities as
well as economic meltdown (Alvarez and Campos
2014; Woyo 2018; Dieke 2009), it could be argued that
tourism is also highly responsive to dynamics in the
tourism market place. Hapairai et al. (2018) state that
political crises often lead to a decline in visitorship and
public and private tourism organisations should con-
stantly adjust policies, and product offerings in tandem
with market dynamics. However, research examining
the fundamental shifts in the international tourism
landscape is limited. Primary source markets such as
the United Kingdom (UK); European Union, (EU) and
North America consider emerging tourist destinations
like Africa as offering alternative authentic touristic
experiences as compared to over trodden traditional
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destinations. Based on this, understanding the implica-
tions of the global tourism market place fundamental
shifts on emerging tourist regions such as Africa is
critical for the formulation of destination- specific
management strategies.

Research gap

The current study is informed by Dieke (2013) who
opined that in Africa while there is a general
disappointment with the economic returns from the
tourism sector, there is insufficient knowledge of the
market mix of international tourism, the market-driven
nature of the sector, and the inability of governments
to react to market changes or market signals. This is
the research gap addressed by the current study. The
current study therefore seeks to update and respond to
these three issues at regional level in relation to
Africa’s tourism industry in view of tourism dynamics
in the marketplace.

In addition, this study seeks to also make a
contribution to the disproportionate in extant literature
on the burgeoning of literature on western and mature
tourism markets at the expense of Africa (Rogerson and
Visser 2014a, b). The other major contribution of the
current study is on the geographical ecology of tourism
literature that largely remains dominated by western
writers. The current study therefore ties well with
Mkono (2019) ’s call for more African voices on
tourism issues. “A sizeable proportion of tourism
research on Africa has been conducted by outsiders.”
(Mkono 2019, p. 3). “... Locals’ opinions are often not
meaningfully represented in tourism studies.” Mkono
2019, p. 3). “If tourism studies are to reflect a more
balanced representation, then the lens for viewing needs
to be adjusted and diversified by having more page
space for Africans in scholarly works (Mkono 2019).
Henceforth, the study would give a fresh African
narrative in the current global tourism discourse.

In addition, Naude and Saayman (2005) and Kester
(2003) observed that observed that the economic
dimensions of tourism to Africa, and specifically the
determinants of the demand for Africa as a tourist
destination, are neglected in the economic research
literature. It is on the strength of Naude and Saayman
(2005)’s observed scholarly literature gap pertaining
to Africa’s tourism industry that the current study
seeks to address. Furthermore, Christie and Crompton
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(2001) bemoaned the lack of appropriate empirical
research on tourism to Africa that undoubtedly
contributes to the ‘limited policy guidance to the
sector in relation to tourism market dynamics.

In this respect, Rogerson and Visser (2011) argued
that the imperative exists for strengthening the tempo of
critical research on geopolitical developments, devel-
opment debates, and global economic crises. In the past
2 decades, there is an expanding body of critical work
on tourism in southern Africa, though still, very little is
known with regard to the critical shifts in the global
tourism sector. Another context underpinning this study
is trophy hunting, a controversial phenomenon which
has been the subject of extensive but inconclusive
research from a variety of angles (Batavia et al. 2018;
Batara et al. 2018; Mkono 2018). To add on, Scott et al.
(2012) noted that one of the limitation of the tourism
literature in Africa is that studies have tended to
examine the travel and tourism industry only in terms of
one element of the tourism system, usually at a nation
state level, or tourism sub-sector level, rather than
conducting the broader tourism system (see, Donaldson
and Ferreira 2007; Mbaiwa and Stronza 2010; Buscher
2013; Kavita and Saarinen 2016; Tichaawa 2017;
Hoogendorn and Fitchett 2018).

Research investigating these shifts have done so
from a developed country context (see, Giraldi 2016;
Debyser 2014; Maria-Irina 2017; Weston et al. 2019a)
leaving a theoretical gap in the context of Africa, as an
emerging destination. Understanding such global
shifts is critical not only for destination managers,
but also for institutional investors and public sector
because it helps in terms of forecasting travel patterns,
weighing investment opportunities, and budgeting.
Furthermore, the constructs of terrorism, BRICs,
trophy hunting and an ageing population are yet to
be measured and applied simultaneously with the
interconnectedness of nation states in the context of an
emerging tourist region like Africa. Though there is an
emerging stream of literature focusing on factors
shaping international tourism future trends at the
global level (UNWTO 2019a, b; OECD 2018a), there
is a general absence of literature regarding the specific
Iynchpin variables which pertains exclusively to
emerging tourist regions like Africa. Furthermore,
the tourism related challenges and opportunities
spawned by such fundamental variables in emerging
tourist destination contexts like Africa remains mostly
unknown.
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Study rationale and importance

The international tourism landscape is not only
dynamic, but fraught with an environment that is
constantly changing in a very unpredictable manner
(Badulesani and Rusu 2009; Kyyra and Rantala
2016;UNCTD 2016). Whilst the UNWTO and prac-
titioners acknowledge the centrality of the market
dynamics in the global tourism space, there has not
been a corresponding sufficient academic gaze in the
current literature discourse dedicated to interrogating
and unpacking such issues within the frame of Africa.

The tourism industry is considered a key growth
sector in southern Africa economy. Safety and security
are regarded as primary ingredients for tourism growth
and destination competitiveness (Donalsdson and Fer-
reira 2009; Correia et al. 2013; Langfield et al. 2019);
however tourism demand and factors impacting on it
remain under-researched areas (Visser and Rogerson
2004). Since this study deals with the global dynamics
in the areas of terrorism, BRICS, trophy hunting, and
ageing population; it differs conceptually and contex-
tually from other previous tourism development studies
in tourism. This paper is therefore theoretically situated
in the international tourism futures literature.

The research was inspired by the fact that the
contemporary international tourism sector has
matured since the 1950s. It has grown from being an
exclusive preserve of advanced societies to becoming
a multi-party phenomenon in which the emerging
markets are now actively participating (UNWTO
2018a, b). Another motivating factor was that the
industry has been traditionally dominated by the most
advanced economies, especially the G7 countries, in
the global north at the expense of intermediate
economies, however emerging markets are encourag-
ingly catching up (Bhatia 2001; Cooper et al. 2008).

Document analysis, archival information and
expert opinions were employed to solicit for informa-
tion that enriched the international tourism discourse
from Africa’s perspective. The study highlights the
critical shifts that undergird tourism future develop-
ment and growth trajectories.

Research purpose and objectives

The aim of this study is to enhance and build on (1)
Christie and Crompton (2001)’s observation that there

is lack of appropriate empirical research on tourism to
Africa, which undoubtedly contributes to the limited
policy guidance to the sector; (2) Naude and Saayman
(2005)’s assertion that there is a neglect of the
economic dimension of tourism to Africa; and (3)
Rogerson and Visser (2011) in which they opined the
existence of an imperative for strengthening the tempo
of critical research on geopolitical developments,
development debates and global economic crises; and
(4) Dieke (2013) who stated that in Africa there is not
only insufficient knowledge of the market mix of
international tourism, but also the market-driven
nature of the sector as well as the inability of
governments to react to market changes or market
signals.

The objective of this study is to understand the
fundamental global shifts in the international tourism
landscape with special focus on Africa. To achieve
this objective, data were collected from 30 tourism
experts drawn from southern Africa region. Specifi-
cally, this study seeks to answer the following research
questions: (1) Why should emerging tourist regions
like Africa be concerned with dynamics on the broader
international tourism landscape? Of these factors,
which ones significantly predict the future growth
trajectories of the tourism industry in African context?
Which specific tourism market shifts have impacted
on Africa’s tourism sector? (2) What challenges and
opportunities do emerging tourist destinations face in
the advent of these global shifts? What challenges and
implications do these shifts pose on Africa’s tourism
product offering, marketing strategies and planning
for her tourism sector. In addressing these research
questions, this study advances the understanding of the
long term consequences of the global shifts on
Africa’s travel and tourism landscape. This study also
adds to the debate focusing on travel motivations,
trophy hunting (Baker 2010) crises (Steiner 2017; Al-
Shorman et al. 2016), and mitigation strategies from a
context-specific emerging tourist destination. The
results of the survey can meaningfully inform the
formulation of marketing messages aimed at reposi-
tioning Africa, thus making it even a more appealing
tourist destination in spite of headwinds in the
marketplace. In what way can Africa better prepare
and anticipate the impacts of these shifts on custom,
turn over, sales, investment etc.
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Paper structure

The remaining sections are structured as follows: the
next section briefly reviews key themes in relevant
existing studies highlighting the sector’s economic
significance at global level. This is followed by a brief
description of the data and the empirical methodology.
The analyses section provides a discussion of the
empirical results using the content analysis highlight-
ing the multi-faceted nature of tourism market
dynamics. The final section provides overall conclu-
sion and recommendations.

Literature review

Current state of tourism research in Africa:
a regional and international context

Several studies have examined variables impacting
international tourism at global level in different
regional contexts, for example, tourism senior market
(Naude and Saayman 2005; Alen et al. 2015); BRICs
(Pop 2014; Abdou and Adawy 2018) using a number
of relationships including data panel analysis, time
series, arrivals and receipts; direction flows and
distribution. However, studies examining the con-
structs of BRICs, terrorism, senior tourism market
(ageing population demography), and trophy hunting
controversy, from the African region perspective are
limited. For example, existing studies have only
investigated international tourism trends from
advanced societies’ contexts; cases in point include
Maria-Irina (2017), Debyser (2014), Weston et al.
(2019a) among others. Likewise, Rogerson and Visser
(2011) argued for the continued need to understand the
market dynamics fuelling tourism development tra-
jectories in different tourist destination contexts.
Additionally, previous studies that focused on tourism
development in African tourist destinations have not
only been restricted to a specific country or sub-region
of continental Africa, but also limited in scope as they
largely focused on specific segments and certain
clusters of the tourism sector such as mega events,
wildlife (Saarinen 2018), tourism and poverty allevi-
ation (Spenceley and Meyer 2017), urban tourism
(Rogerson 2013), ecotourism (Mbaiwa 2008) among
others. While these studies provide in-depth analyses
and insight into Africa’s tourism, there has not been an
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attempt to engage in other evolving issues with the
potential to change the complexion of the region’s
tourism sector.

On the international scale, there has been a
sustained research on issues influencing the unpre-
dictable dynamics of the international tourism ecosys-
tem that hogged the global limelight, ranging from the
September 11, 2001 terrorist attacks on the US,
Tsunami; SARs epidemic in Asia (Gaetano 20009;
Schuurman 2019; Qui et al. 2018; Zeng et al. 2005;
Bongkosh 2006; Tang et al. 2020); Asian financial
crisis, the current Covid-2019 virus, Ebola outbreak in
western Africa (Song and Lin 2010; Wang 2009;
Gossling et al. 2020; Al-Tawfigef et al. 2014;
Maphanga and Henama 2019; Kongoley 2015); polit-
ical conflicts in the Middle east; Icelandic ashes, the
disappearance of Malaysian airplane (Al-Shorman
et al. 2016; Steiner 2017; Benediktsson et al. 2011;
Heimisdottir et al. 2019; Weng 2014; Fan et al. 2019);
CITES’s trophy hunting ban, as well as climate change
induced extreme weather patterns like hurricanes,
cyclones and heat waves (Prideaux et al. 2009;
Njerekai and Mabika 2016; Baker 2010; Pandy
2017; Moore 2010). Whilst acknowledging the diverse
and richness of the current international tourism body
of literature, the current study argues that very little
attempts have been made to explore the policy and
product development implications of the constructs of
BRICS, terrorism, ageing population and trophy
hunting in the context of Africa. Perspectives on these
evolving issues from emerging tourist destinations
contexts seem neglected in the academic gaze, yet in
contemporary times these are the issues increasingly
influencing dynamics in the tourism space.

None the less studies offering a regional perspec-
tive from emerging tourist destination context are
limited; with existing studies only investigating
specific segments of the tourism industry in Africa,
for example, township tourism (Boyens 2010); con-
ference tourism (Donaldson 2013); communities and
trans-frontier parks (Ferreira 2006), and green guest
houses (Hoogendorn et al. 2015), with very little
attempt to relate these to market shifts.

Though there is a substantial research on tourism,
the tourism marketplace, remains dynamic. Debyser
(2014) analysed the challenges and policy responses to
the tourism sector by the EU, whilst Tolkach et al.
(2016) explored current and emerging tourism trends
in the Asia Pacific region through a content analysis.
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Tolkach et al. (2016) study found that economic
growth, favourable political environment and
improved infrastructure were sustaining continual
growth of the sector in the region. Furthermore,
Maria-Irina (2017) examined tourism in the new
member states of the European Union in which the
focus was on the importance of tourism, factors and
trends that affect the industry within the EU commu-
nity. Still, Weston et al. (2019b) provided an overview
of the current state of affairs in European tourism,
considering the latest developments, identifying future
challenges and emerging opportunities. The study
established that changes in tourist behaviour and
generational issues were significant challenges. Even
though there is a burgeoning tourism studies in the
African contexts for the past 2 decades, for example,
Ferreira (2004), Donaldson and Ferreira (2007),
Ferreira et al. (2007), Booyens and Visser (2010),
Rogerson (2011), Zhou (2014), Scholtz and Slabbert
(2016) and Tichaawa (2017); still these researches
apart from being disproportionately too low to tourism
researches in Europe and The Americas, they have
been consistently oblivious of the quartet of BRICS,
trophy hunting, ageing population and terrorism as
critical shifts in the tourism landscape, hence leaving a
theoretical gap in emerging tourist regions like Africa.
To put the issue into perspective, studies examining
dynamics in the international tourism industry since
1950 in the context of Africa are limited. A case in
point is the study by Signe (2018) who examined
Africa’s tourism potential, renewed trends, key
drivers, opportunities and strategies. The study found
that there was huge potential due to the continent’s
richness in natural resources and cultural heritage; and
that west African countries had introduced a visa
policy to enable free movement of people across
member states. Furthermore, the study established that
tourism was important to Africa as it was driving
economic growth and job creation, infrastructure
development, generating foreign exchange. Globali-
sation was the key driver of tourism. Challenges of
poor infrastructure and weak institutions were cited,
whilst opportunities were that Africa was the best
candidate for investment. Similarly, Diakite et al.
(2020)’s study was country-specific. They examined
tourism trends, opportunities and challenges in Guinea
in which it was established that Ebola was a major
challenge. In addition, Jaensson (2014) examined
potential for tourism development in sub-Saharan

Africa in cooperation with Sweden. The study results
showed that the sector is important in poverty
reduction, foreign exchange earnings, employment
and economic growth.

Still, Zhou (2014) analysed recent trends and future
prospects of tourism in southern Africa sub-region.
The study’s focus was on tourism development and
growth at sub-regional level, and the study found that
the need for economic diversity, job creation, foreign
currency generation were factors motivating southern
Africa countries to develop the tourism sector. Hosting
of mega events, establishment of nature parks and
aggressive marketing campaigns were identified as
key elements allowing for the resurgence of tourist
arrivals in the sub-region. Dieke (2013) examined a
production-nexus of tourism in sub-Saharan Africa.
Dieke (2020) analysed tourism issues and prospects in
Africa. The study focused on the current state of
tourism to and within Africa, highlighting key themes
and issues that confront the industry across the
continent. The results of the study showed that human
resources have had consequences for the sector,
resulting in the further marginalisation of Africa in
the global pleasure periphery. Taken together, these
studies revealed that understanding the dynamics in
the international tourism arena is critical for destina-
tion managers because it helps in terms of forecasting
travel patterns, demand for tourism products, growth
projections and investing in new product develop-
ment, investment into new markets, trends among a
host of others. Furthermore, from the analysis of
previous studies it seems researches making a direct
application of these critical shifts to a particular or
specific emerging tourism region like Africa are
lacking. Though there is an emerging stream of
literature focusing on various facets of Africa’s
tourism industry, (see Ferreira 2006; Boyens 2010;
Slabbert and De Plussis 2013; Donaldson 2013;
Rogerson 2014; Tichaawa 2017; Chiutsi and Saarinen
2017; Musavengane 2018; Mbaiwa 2018), there is a
general paucity of literature regarding how the
dynamics obtaining on the broader international
tourism arena would mean for Africa’s tourism
industry and how the continent should respond to
such critical shifts at operational and policy making
level, tactically and strategically. It is a compelling
case to investigate how such dynamics inform tourism
policy formulation, inform investment options into
product development, inform investment into new
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markets, and inform re-calibration of marketing
strategies; which in the context of Africa remain
mostly unknown.

Alvarez and Campos (2014) and Woyo (2018) posit
that tourism is sensitive to political, economic,
ecological, technological, legal and socio-economic
environment. However, research examining such
critical shifts in the broader global tourism environ-
ment and their attendant implications to emerging
tourist regions like Africa is limited.

Overview of international tourism and its socio-
economic significance

The post world war two (WWII), boom factors chiefly
the advent of jet engine, political peace and economic
stability, dual family income, inclusive tours, coupled
with ICTs and education, generally laid the ground
work for the growth and development of the tourism
industry (Bhatia 2001; Boniface and Cooper 2001;
Lockwood and Medlick 2001). However, whilst these
factors are still relevant, the tourism industry has
mutated as new variables evolve, presenting a new set
of opportunities and challenges for the tourism
industry requiring a different approach from tourist
destinations. International tourist arrivals world-wide
grew over 1.4 billion in 2018, 1.5 billion in 2019 and
most likely the threshold of 1.8 billion travellers is
now likely to be exceeded in advance of 2030 (OECD
2020). Globally, international travel receipts reached
$146.2 billion in 2018, and globally expenditures on
travel have more than tripled since the turn of the
century, rising to 1.5 trillion in 2018 (UNWTO
2019b, 2020).

Tourism is crucial to the global economy, and is
regarded as a trillion dollar industry, contributing
immensely to GDP, as well as employing one in every
11 people (UNWTO 2018a, b). Tourism contributes to
the world economy GDP directly and indirectly
through provision of full time jobs, it has a multiplier
effect on down and upstream economic sub-sectors
(WTTC 2017; Zhou 2019; Musavengane 2018;
Mbaiwa et al. 2019; Saarinen et al. 2009; Nyahunzvi
2015). The recent developments in the broader global
economic environment underpinned by the emergence
of BRICS, an ageing population demographic, calls
for CITES reform cum ban on trophy hunting, and the
scourge of terrorism are collectively recognised by the
academia, tourism fraternity and policy makers as
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shaping the global tourism growth agenda and its
development trajectory dynamics in the twenty-first
century. Despite the severity and weight of these
evolving issues, the global tourism industry is poised
to grow in stature. While this is the case, there seems to
be limited academic rigour on such phenomena, given
that the available scholarship on global tourism
industry dimension has not adequately explored the
extent to which individual factors like the BRICS,
population demographics, trophy hunting debate are
shaping and influencing the global tourism industry
growth trajectory.

The tourism industry is one of the fastest growing
sectors of the global economy, and the sector is a
benefactor of the globalisation process. In 1950 there
were 25 million international tourists arrivals, in 2000
there were 1 billion tourists, in 2020 it is envisaged
that 1.6 billion international tourists would engage in
touristic activities, and further still in 2030 the figure is
forecast to hit the 1.8 billion (UNWTO
2010, 2019a, b). However, despite these impressive
aggregate arrivals figure, the sector has to grapple with
a milieu of opportunities and threats born out of the
ever evolving tourism market place.

On the employment front, tourism is extremely
labour intensive and a significant source of direct,
indirect and induced employment. It is among the
world’s top creators of jobs requiring varying degrees
of skills and allow for quick entry into the workforce
for youths, women and migrant workers and the
UNTWO indicated that the tourism sector provided
296 million jobs in 2019 (WTTC 2018; OECD 2018b;
UNWTO 2019a, b). With over 1.2 billion people
world-wide crossing international borders each year,
tourism is increasingly becoming a major source of
growth, employment and income for many countries
including many of the world’s developing countries.
Tourism has the potential to contribute to all of the
sustainable development goals (SDGs) found within
the 2030 Agenda for Sustainable Development,
including SDG 8 on inclusive and sustainable eco-
nomic growth, SDG 11 on cities and human settle-
ments, SDG 12 on sustainable consumption and
production. This underlines the need to rightly place
tourism as one of the key pillars of socio-economic
development.

The World Bank (2014) and UNWTO (2018a, b)
posit that tourism will be one of the main drivers of
economic growth in Africa over the next decade. An
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increasing number of countries, for example, South
Africa, Kenya and Rwanda henceforth, have made
tourism a central pillar of their economic development
and reform program, and have made significant
economic strides using tourism as a plank to boost
their economies. Page (2018) and Coulibary (2018)
concurred that tourism is an escalator of development.
However, in order for Africa to reap tourism benefits,
the region has to align its tourism offerings to
marketplace dynamics.

Despite Africa’s documented perennial challenges,
curtailing the growth and expansion of the tourism
industry, that encompasses infrastructure underdevel-
opment, access issues, lack of direct flights, little
appropriate promotional marketing strategies and
investment budgets, portrayal of Africa as a land of
war, disease, poverty, hunger, anguish and desperation
by foreign mainstream media, 67 million tourists
visited the region in the region, generating $194.2
billion worth of revenue (Diakite et al. 2020).

Tourism in Africa: socio-economic significance
on African economies

Henceforth, tourism is a powerful vehicle for eco-
nomic growth and job creation all over the world.
Tourism’s main comparative advantage over other
sectors is that visitor expenditures have a “flow-
through” or catalytic effect across the economy in
terms of product and employment creation (Christie
et al. 2013; Schubert et al. 2011). Given the multi-
sectoral nature of tourism, its success is dependent
upon the external and internal dynamics on the
environment. The potential for tourism growth in
Africa is significant, anchored not only on the region’s
abundant pristine wildlife coupled with expansive
beaches, but also on its cultural heritage. Continental
Africa is poised to realise $262 billion in revenue from
1 billion people travelling internationally. At first
glance, it may appear that its smooth sailing for Africa,
however, on closer inspection, such a bright future
projection is made without taking into account the
critical shifts panning out in the tourism market place.
Africa’s adaptive capacity in relation to the risks and
opportunities posed by market dynamics will ensure
the success of its tourism sector. The fact that the
BRICS, ageing population, terrorism and trophy
hunting issues are taking root in the marketplace it is
about time that emerging tourist destinations tourism

starts a serious conversation to establish the implica-
tions of these dynamics on the tourism system.

It is no doubt that Africa has had an impressive
average growth rate of her travel and tourism, which
trends have continued into the twenty-first century,
bolstered by a period of impressive economic growth
and improvements in political stability and opportu-
nities across the continent. The African Development
Bank (AfDB) indicated that in 2015, Africa recorded
62.5 million visitors, contributed 9.1 million jobs
directly and generated $39.2 billion international
tourism receipts (AfDB 2016, p. 4). Looking into the
future, there is substantial room for growth in Africa’s
travel and tourism market, particularly in light of
current sectoral growth patterns, as international
tourists are increasingly interested in developing
countries as travel destinations, provide the region
properly align its tourism sector to dynamics obtaining
in the marketplace.

Tourism is a major global economic sector that is
undergoing tremendous growth in emerging econo-
mies and is often touted as salient for the development
and poverty alleviation in developing countries (Scott
et al. 2012).

Tourism has been embraced largely due to its
employment and foreign currency generative capacity,
as it continues to make a substantial contribution to the
economies of many countries around the world (Zhou
2014; Mkono et al. 2020). With the exception of 2020,
each year, the tourism industry has outrun projected
international tourist arrivals riding on the back of
liberalisation of the aerospace, globalisation, and
rising income levels. It is forecast that if the current
momentum is maintained, international tourist arrivals
are expected to reach 1.8 billion by 2030 (UNWTO
2020). Tourism is an important economic sector to
many African economies in terms of its contribution to
gross domestic product (GDP), employment and trade
(UNCTD 2017). At a time when the region is building
its productive capacities, consolidating regional inte-
gration and pursuing economic diversification, tour-
ism in Africa continues to grow. Apart from
stimulating employment creation and enticing invest-
ment, tourism also contributes towards the preserva-
tion of ecosystems and biodiversity.

At continental level, the African Union’s Agenda
2063 recognise tourism’s importance in driving
Africa’s socio- economic development and structural
transformation through job creation. The Economic
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Development in Africa Report (2017) reported that
tourism can be an engine for inclusive growth and
economic development and that it can complement
development strategies aimed at fostering economic
diversification and structural transformation within the
right policy context. However, conspicuously missing
in the report is any reference to terrorism, ageing
population, trophy hunting, and BRICS, and the extent
to which they threaten the envisaged economic gains.
To achieve this Africa must be cognisant of changes
taking place in the global tourism market place.
Tourism marketplace dynamics provide greater scope
for the region to boost international travel into Africa,
leveraging on Africa’s comparative advantage of its
renowned tourism resource base. Market dynamics
will inevitably alter the competitiveness of tourist
destinations as well as the suitability of major tourism
market segments. It is evident that all tourist destina-
tions will need to adapt to market dynamics, whether
to minimise risks or to capitalise on new opportunities
associated with the constructs of BRICS, terrorism,
trophy hunting and ageing population.

Methodology

Data were gathered through document analysis,
combing archival information and expert opinions
canvassed from key informants drawn from the broad
travel and tourism industry who were knowledgeable
about the dynamics and trends of the international
tourism industry from Africa’s perspective. Regional
market shares, and tourist arrivals from 1950 to 2020,
UNWTO forecasts and projections were employed.
Key interview informants were qualified as tourism
experts on the basis of their extensive working
experience directly in various sub-sectors of the
tourism industry at regional and international level,
that is, hotels, tour operations, conventions, NTO as
regional and international tourism markets, tourism
attachés in charge of overseas tourism markets,
tourism market development, planning and forecast-
ing. Informants’ intimate knowledge on international
tourism and market dynamics coupled with extensive
working experience in the hospitality and tourism
sector earned them the expert status. In order to
participate in the study, respondents had to have over
20 years working experience in the tourism sector at
senior management level in the marketing department
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in charge of regional and overseas tourism markets. To
widen the pool of informants, the study included
responses of tourism experts including representatives
from government, international organisations and
other tourism industry related government depart-
ments selected through snowball technique. This was
also supported by a review of recent literature and
data.

Resultantly, a total of 20 interviews were admin-
istered out of a total population of 30 potential
informants (Krejciie and Morgan 1970). A pilot study
was done before the actual data collection to ensure
the comprehensiveness, readability and clarity.

In-depth interviews were conducted with 25 pur-
posively sampled respondents. Interview session
lasted an average of 30 min. Interviews were discon-
tinued after data saturation was reached. The study
was based on predominantly a series of open-ended,
semi-structured interviews conducted with ten female,
and fifteen males purposively selected from tourism
representative bodies. Semi-structured interviews
were chosen because they allowed the researcher to
probe for additional information and to seek clarifica-
tion. The above is in line with the assertion that semi-
structured interviews offer insights “into respondents’
memories and explanations of why things have come
to be what they are, as well as descriptions of current
problems and aspirations” (Stake and Torrance 2005,
p- 33). The interviews that were conducted were
restricted to people who gave their informed consent
and each interview lasted on average 30 min. Items on
the interview schedule were informed by literature and
prior studies related to tourism growth in other
touristic regions. The research participants were asked
a broad range of questions in order to gain an
understanding of the interplay between the global
tourism industry and dynamics in the broader global
operating environment in the context of Africa. The
line of questioning explored, key variables driving
tourism at global and regional level, critical shifts in
the tourism market place influencing tourism devel-
opment, tourist regions’ responsive strategies to
market dynamics, implications of contemporary mar-
ket dynamics to emerging tourist destinations among
other aspects. Data were recorded manually (Saldana
2013). The interpretation and analysis of the qualita-
tive materials was an on-going process that proved
inseparable from the field work. In the field, after each
interview, the data was analysed to inform subsequent
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interviews and to capture preliminary emergent
themes as recommended by Mertens (2005). After
fieldwork, the interview material was later, themati-
cally analysed to reveal emergent themes, following
Miles et al (2013) and Veal’s (2006) guidelines. In line
with qualitative research, interviews were discontin-
ued when theoretical saturation or data redundancy
was reached (Jennings 2005); in this case five out of
the 25 interviews held contained no new themes. The
next section provides a detailed and concurrent
presentation and discussion of the dominant themes
that emerged during the interactions with the research
participants. Four themes were identified in the
analysis of the qualitative materials that were obtained
from the interviews. These were BRICS, senior
tourism market, CITES’ trophy hunting debate, and
the scourge of terrorism. Each one of the five themes is
discussed below.

Results and discussion

Recurrent themes which emerged from respondents’
narratives were grouped into five key themes, which
were; BRICS, ageing tourism market, trophy hunting
and terrorism.

Formation of BRICS economic grouping

A number of respondents found that the BRICs
economic grouping was indeed a game changer in
the tourism marketplace. BRICS being a post 2000
phenomenon was set to establish a new economic
world order, competing with the G7 countries which
traditionally dominated the tourism sector. In partic-
ular, informants described BRICS as revolutionary in
tilting the balance of economic prowess in favour of
the developing countries. This is a critical milestone in
the historical development of the tourism industry in
the sense that for the first time the global south is
playing a significant role in the global tourism affairs.
In light of such market realities and as a way of going
forward it implies Africa should now improve its
tourism infrastructure to match world class standards
ahead of increased tourists from BRICS. Africa’s
tourism product should also be now tailor made to
accommodate new a new market with a new set of
preferences, tastes and travel habits/behaviour differ-
ent from the traditional western markets. This echoes

the sentiments of UNWTO (2018a, b) and Znojek
(2012) that going forward emerging economies will
drive the key economic sectors at global level,
including tourism. To illustrate, respondents pointed
out that China, India, Brazil, Russia and South Africa
are increasingly emerging as key tourism source
markets ahead of the traditional markets of western.

In contemporary times, countries from the global
south, buoyed by an uptick in per capita income are
poised to become leading contenders for the first time
in international tourism growth matrix despite being
insignificant in the broader global tourism industry in
the 1950s.

Another insight revealed by respondents was that
since. WWII, the global financial sphere was been
dominated by the Bretton-woods institutions, how-
ever, this was changing with the rise of the Asian
Tigers, coupled with rapid economic transformation in
the emerging markets fronted by BRICS. Tourism is
driven by an economic boom, a characteristic feature
punctuating the BRICS. Brazil of South America,
Russia of Eastern Europe, India and China of Asia
Pacific, and South Africa from southern Africa
constitute the BRICS gamut. On the horizon, the
five-nation state grouping is determined to set up a
multilateral financial institution modelled alongside
the century old International Monetary Fund (IMF)
and World Bank (WB) as a way of disrupting the status
quo in the global financial services market systems.
The implications of the BRICS bank after its eventual
full consummation would be the source of funding of
tourism developmental projects for the emerging
markets. Such projects would be prioritised in terms
of funding without the bureaucracy and exclusionary
tendencies synonymous with the IMF and WB. It also
imply that nation states from the global South would
easily access loans as seed capital to shore up and
stimulate economic development which will later on
spur economic prosperity and eventually boost tour-
ism. The birth of BRICS is changing the face of the
international tourism in much the same way as the
boom factors of the 1950s—60s did through enhanced
tourism access, free flow of international tourism
traffic and capital without restrictions, enticing of FDI,
and boosting of demand in favour of the emerging
markets.

Favourable implications on Africa are the charac-
teristic features punctuating the BRICs which support
tourism, that is, fastest growing economies, rapidly
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expanding middle classes and promising domestic
markets, as well as the potential to overtake the G7 as
the world’s best performing economies by 2040 (Pop
2014). Given the positive relationship between eco-
nomic performance and tourism, this would mean that
a huge boost for the BRICS nation state’s respective
tourism industries with a potential spill over to the rest
of African region. The emerging markets of the
BRICS countries have long been highlighted as the
future power houses of the travel and tourism industry.
Abdou and Adawy (2018) contend that BRICS
countries are the leading economies in the world as
they are expected to cause a global economic shift and
have power more than Europe economies and US in
the near future.

Informants were excited by prospects of China and
India morphing into citadels of commerce at global
level. The BRICS premise is very significant to the
tourism industry of emerging countries in several
ways. China and India are set to mutate into hubs of
manufactured goods and services globally, while
Brazil and Russia will become leading suppliers of
raw material. The BRICS is set to become the seat of
influence on tourism affairs, from being the leading
global tourism market, leading tourist destination,
leading recipient of tourism related FDI unlike the
period in the early 1960s. This finding is in line with
projections made by the IMF and WB that in future
China and India will become global centres of
commerce and trade. One official had this to say:

Certainly, BRICS will upset the applecart,
already there is a seismic shift in the tourism
marketplace, where we see traditional tourist
destinations becoming less and less popular,
whilst emerging markets are shining

Currently, BRICS account for more than 40% of the
world’s population, over 50% of world economic
growth, 53% of world foreign investment (Zhao 2011;
Znojek 2012), and has been deemed as a platform for
the emerging economies to share a stronger voice on
the international stage. To be specific, Brazil occupies
a prominent place in world affairs, and is one of the
world’s ten biggest economies, India is an emerging
global power, South Africa is equally a regional power
with global aspirations and has taken a more assertive
continental role. It is Africa’s largest economy and
regarded as a doyen of democracy, whilst at the same
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time it is a key player in the region’s stability
(Carothers and Young 2011).

BRICS’ long haul objective is to accelerate the shift
towards a multi-polar international order and to gain
an adequate presence for emerging economies in
reformed global institutions. Unlike before when the
global tourism industry was dominated by the G7
countries, which are essentially proxies from
advanced economies, the emerging markets of the
BRICS have thus been regarded as the future power-
houses of the travel and tourism industry as evidenced
by the increasing trend where upon the BRICS feature
prominently in the World Travel Market Industry
Report (World Travel Market 2012).

On inbound tourism China is increasingly becom-
ing a leading tourist destination at global level, Brazil
at second place challenging traditional leaders like
France, Spain, and the US. To its credit, BRICS is well
endowed with natural and cultural tourism resources,
massive infrastructural developments in the way of air
and ground transport, protected land areas, and richest
fauna in the world. This gives it comparative advan-
tage over the traditional G7 countries. In essence, this
is driving the global tourism trends to gravitate
towards the emerging markets as opposed to the
traditional western markets.

Africa should take a cue on how BRICS is also
shaping a new narrative in the event tourism space.
The increasing importance of mega events particularly
sporting events such as the Olympics and the FIFA
world cups provide a window of opportunity for highly
significant upgrades in infrastructures, human
resources, products and quality. South Africa’s 2010
FIFA world cup was a resounding success, Olympics
Winter Games in Russia Federation and FIFA world
cup 2018 in Russia, FIFA world cup in 2014 in Brazil
and the Olympics Summer Games of 2016 helped
putting the BRICS on the global tourism map. There is
no doubt that the growth of the global tourism industry
is being driven by emerging economies, that is,
BRICS. The present dynamics confirm that unlike in
the twentieth century where economic growth was
mainly driven by the developed world, in the twenty-
first century, the growth engine has relocated to the
emerging and developing markets, particularly the
BRICS.

As per capita incomes increase, the services sector
grows relative to the other sectors of the economy, and
this dynamic is important as the BRICS countries are
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planning to go from middle to high income status.
Resultantly, many countries world-wide are now
actively courting tourist arrivals from the BRICS in
particular China. Given its large population, and the
fact that a growing percentage of people can now
afford, both in terms of time and money to travel
overseas has had a major impact on the global tourist
market. Globally, on the economic and tourism front,
there is a scramble for the BRICS as they represent
tomorrow’s tourism sunrise economy. There is huge
appetite world-wide to invest in the BRICS’ tourism
sector, which in itself is an endorsement in terms of the
shift of balance of power in tourism demand gener-
ating markets. The BRICS have indeed become a force
to reckon with in international tourism affairs in the
period post WWII just like the G7 countries. China
and India, for example, buoyed by the population
demographic factor are set to tilt the balance of power
towards the Asia—Pacific as both a generator and
recipient of outbound and inbound international
tourism traffic. As such, BRICS have emerged as an
important player in the global economic sectors,
tourism included, with its services export growing
faster than the developed countries. At the same time
BRICS are generating an increasing number of tourists
as per capita income rise and a relatively big share of
this increase would be spent on tourism. In this milieu,
the over trodden global north tourist destinations have
now matured hence the focus has turned on exotic
tourist destinations which are far flung from the beaten
track.

Ageing tourism market

The majority of the respondents suggested that the
elderly population presents a market of particular
relevance to a large number of industries for its high
purchasing power, comparatively higher than younger
groups, more so to the tourism industry. It was
apparent from the response that the tourism sector was
emerging as one of the biggest beneficiaries of the
ageing process as a result of changes in the lifestyle of
the population. This finding conforms to Alen et al.
(2015) and Cooper et al. (2007) who similarly
established that the ageing baby boom generation
was slowly becoming one of the most important
markets in the tourism context. Indeed, the ageing of
the baby boom generation marks an important mile-
stone in the development history of the tourism sector

in light of their purchasing power. Schroder and
Widman (2007) deemed the senior tourism market
demographic change as one of the biggest growth and
most important markets in the tourism industry,
turning it into the engine of growth for tourism. This
is in consonance with the UNWTO (2018a, b)’s
prediction that by 2050 there will be more than 2
billion international travellers aged 60 and above
compared to 593 million in 1999 (Patterson 2006).
Such demographic shifts will affect the structure of
tourism supply and demand at regional level. The
implication on Africa about the increasingly ageing
population is that market tastes and vacation habits
will change. The senior market clientele is experi-
enced, more discerning and high spenders. This
corroborates Glover and Prideaux (2009)’s observa-
tion that population ageing affects the future choice of
tourism activities and destinations, and ultimately
future tourism growth projections like trends, patterns
and traffic. As the global tourism market gravitates
towards the senior market, so does its tastes, prefer-
ences and holiday patterns. This is in synch with
Weaver and Oppermann (2000) and Salt (2003) who
support the view that demand for tourism products and
experiences change with age. The senior tourism
market is keen to travel to exotic tourist destinations
like Africa calling for an overhaul of Africa’s tourism
product. Individual factors such as family status,
employment, education, health status, travel experi-
ence and generational values change with age, hence-
forth tourist destinations have to pay particular
attention to these and adjust product offerings accord-
ingly (Glover and Prideaux 2000).

An ageing population implies that the demand for
authentic tourism products and experiences most in
emerging regions like Africa aimed at the senior
tourism market or older population is likely to increase
both in actual number and in proportion of all holidays
as the number of older people grows. The senior
tourism market, given its old age, takes more leisure
trips more frequently courtesy of the availability of
time and higher discretionary income. It is therefore
instructive that if emerging tourist destinations are to
remain competitive and successful they need to be
aware of the differences that may be apparent in the
demand profiles of specific generation gaps. From
Africa’s perspective, the battle for the competitiveness
and growth of the global tourism market share will be
fought and won on the basis of them being capable to
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appeal to multi-generation markets. Tourist destina-
tions in the global tourism industry vigilant to tourism
market shift on tourism demand based on population
demographics are poised to reap the benefits.

Prideaux et al. (2000) posit that the inability of
tourist destinations from recalibrating current range of
tourism products and services to reflect the aspirations
and consumption patterns of senior market may result
in a slow decline in visitor numbers in the coming
years. Ideally, tourist destinations world- wide recog-
nise that a change in demand is underway hence the
need to start working on modifying the tourism
product that resonates with an ageing population. In
short, tourism demand would be a function of
population demographics. An understanding of where
the world and tourism market is heading is crucial for
identifying opportunities that are brought about by that
change.

Embedded in ageing are health issues such as
hypertension, obesity, and heart diseases which
increase in prevalence along with age. Ageing popu-
lation equally has a business and financial dimension,
that is, the elderly are better educated and wealthier
than previous generations (Callister 2006). The elderly
tourism market is keen to give back to the community
or cultures they visit, they therefore combine tourism
with volunteer work, aptly labelled as voluntourism
(Furlong 2006; Thornhill and Martin 2006). The
tourism industry must ensure that appropriate facilities
are available to meet the needs of these consumers.
Whilst developing countries are still comparatively
characterised by young population, industrialised
countries are confronted with an ageing population,
and low birth rates (UN 2011; Goldin 2010).

CITES’ trophy hunting debate

Informants were unanimous that the tourism industry
experienced an unprecedented poaching and decima-
tion of wildlife on an industrial scale in the period post
WWII, which was a cause of concern as it sends
shockwaves on the tourism marketplace. The situation
is grim in emerging markets mostly Africa.
Respondents were unanimous that the tide needed
to be tamed as it was threatening the very foundation
of tourism hence putting the future of the tourism
sector at stake. The above sad state of affairs in
emerging tourist regions fed into a post WWII tension
increasingly mounting between the global south and

@ Springer

global north on the emotive issue of trophy hunting,
which falls under the auspices of CITES. Another
respondent seemed to indicate that trophy hunting was
more relevant to Africa given that the region’s tourism
industry is anchored on wildlife. It was interesting to
note that the draw card of emerging markets’ tourism
industry was now at the centre of the contemporary
global stand-off pitting the global north against the
global south. Perspectives from Africa show that the
region is much concerned about the power play on
over-regulation, embargoing trophy hunting, and
preservation of such wildlife in light of limited
budgets characterising most African countries. Iron-
ically the consumers of Africa’s trophy hunting
products are tourists who come from the global north
who are lobbying for a total ban. This creates an
awkward position for Africa.

What this implies to Africa is that the region has to
adjust and endeavour to co-exist with the global
tourism family in the sense that if the region pulls out
of CITES it risks a serious backlash from partakers of
wildlife experiences. The current state of the tourism
industry has been predicated on the huge wildlife
resource base sprinkled across the breadth and length
of tourist regions. However, post WWII upheavals in
the wildlife sector characterised by increased poach-
ing, alienation of local communities’ rights to the
utilisation of wildlife resources, blanket imposition of
amoratorium on trophy hunting and a plethora of other
issues are set to continue fuelling a bruising contes-
tation regarding the sustainable use of wildlife in the
broader context of tourism development (Mkono
2018). Consensus on how the contentious and divisive
trophy hunting issue should be handled to the full
satisfaction of all CITES members and secure the
sustainable future development of the tourism industry
is still a challenge. Whilst emerging tourist regions
like Africa feel hard done by CITES stance, with
sentiments indicating that the issue seriously under-
mine wildlife conservation efforts, and ultimately the
tourism experiences in nature parks and conservan-
cies, it is critical to have a holistically approach on the
issue.

Indeed, exotic tourism regions like Africa are well
known for their pristine wildlife sanctuaries where
tourists encounter with nature. World-wide the tour-
ism phenomenon has been driven by flora and fauna,
however given the increasing rate at which poaching
and depletion of wildlife resources are happening,
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CITES justifiably came on the scene to regulate the use
of wildlife within the tenets of sustainable tourism. To
this effect CITES outlawed trophy hunting which
arguably used to generate funds for the conservation
and management of wildlife resources especially in
emerging markets like Africa and Asia—Pacific. Sub-
sequently, there has been a raging debate on trophy
hunting which has divided global opinion. The future
of the global tourism hinges on the reform of CITES’s
stance on trophy hunting. Arguments proffered mostly
by the emerging markets revolve around the urgent for
a review of trophy hunting ban to avoid what they
claim an impending wildlife catastrophe since the
wildlife population has ballooned to unsustainable
levels as a result of a moratorium imposed on trophy
hunting. Yet on the other side of the spectrum, the
global north is advancing the argument that a ban on
trophy hunting should remain in force into the
foreseeable future. The stalemate would definitely
impact on global tourism trends and patterns, more so
on Africa in a negative way.

Trophy hunting has thus become a delicate matter
in the international tourism discourse since it can rally
nation states towards the conservation of wildlife
resources which are the bedrock of the tourism sector.
Trophy hunting is a topical issue in international
tourism affairs, so much that a divided global family of
nations on it foments disillusionment, smacks frag-
mented approaches in fighting the poaching scourge
and eventually lead to the decimation or a complete
loss of the wildlife resource which is a key driver of the
sector. Global consensus on trophy hunting and the
way forward between the global south and north will
define the new course of tourism growth in the
foreseeable future. Without wildlife resources there is
no tourism sector to talk about hence this is critical at
this juncture. Poaching remains the greatest threat to
the integrity of natural sites globally.

Terrorism and interconnectedness of the globe

Results showed that in the contemporary globalised
village, emerging tourist destinations like Africa are
no longer immune to the scourge of terrorism that
traditionally was more pronounced in the western
countries and North America. However, respondents
indicated that Africa is increasingly becoming a target
of terrorist, citing an example of Kenya in East Africa;
Tunisia in North Africa. What it therefore implies is

that it can no longer be business as usual but in essence
emerging markets should start investing in ports of
entry screening technologies and reviewing visa
regimes with a view of strengthening security
protocols.

Safety of international tourists is of paramount
importance, hence this should be guaranteed. Future
global tourism trends will be defined and influenced by
the safety records of tourist regions, as well as their
response systems to terrorist attacks. This finding
corroborates Paraskevasa and Arendell (2007), Hoff-
man (1998) and Chalk (1997) who established that
tourists rank safety and security highly when choosing
vacation holiday. Given the ever increasing rate at
which conflicts are erupting in emerging markets in
particular and at global level in general as a result of the
increasing chasm between the rich and poor, it is
important that tourist regions reflect deeply on terrorism
threats and the instability it poses to the development
and growth of the international tourism industry. It is
apparent that transnational tourism organisation like the
UNWTO and WTTC quickly issue out advisories
dissuading potential tourists from visiting destinations
prone to terrorist activities, as they value the safety and
security of vacationers. While at face value this may
sound akin to destination de-marketing, tourists’ safety
and security is of utmost priority. The burden lies with
destinations to ensure the safety of visitors. Peace and
security at tourist destinations would remain the single
most important factor to guide tourism development
going into the future. Globally, as revealed above, the
security situation remains precarious, impacting nega-
tively on tourism growth projections.

With such a remarkable shift, it therefore calls for a
coordinated global approach in the fight against
terrorism, a serious threat to tourism, which has
become a global menace embedded in a modern
society characterised by extremes of rich and poor in
both the developed and the underdeveloped countries.
Terrorism has been targeting popular tourism spaces,
and given the lack lustre security systems in place in
emerging markets there is need for collaborative
efforts to tame the wave of terrorism in order to create
a better world where tourism can thrive. Africa should
realise that the interconnectedness of nation states
celebrated under the auspices of a global village has
opened up countries to global risks and vulnerabilities
like terrorism, contagious diseases, for example,
Covd-19 virus. This has huge implication on tourist
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regions’ immigration and border control issues, visa
regimes, health issues with far reaching consequences
for Africa’s tourism sector. Taken together, these
issues are at the centre of curtailing the free flow of
tourists. Emerging tourist destinations are in a
dilemma on whether they should opt for a protection-
ist-cautious stance in terms of the free flow of people
or a more liberal approach. Perspectives from Africa
hold that improving security is a challenge, especially
creating a more seamless experience and staying
ahead of evolving threats is a true test facing the sector
in the period post 2020; balancing the traveller’s safety
with traveller experience will continue to define the
challenge into the foreseeable future.

Respondents confirmed that as tourist spaces in
exotic destinations become more popular with mil-
lions of tourists trouping, it becomes apparent that
tourists are increasingly becoming easy targets of
terrorism. The implication for emerging markets like
Africa is that terrorism is now ubiquitous, as illustrated
by a spike in terrorist incidences. Given the ever
widening chasm between the political elites and the
poor, fundamental different religious views and polit-
ical opinions, these are fuelling terrorism irrespective
of geographical location. Since time immemorial,
tourism has been known as a peace sector. Another
perspective is that whilst the end of WWII was
generally interpreted as marking the dawn of political
peace at global level and was hailed as a seed bed to
nurture tourism development, it is increasingly being
realised it was an illusion. To date global peace is
becoming elusive because of indiscriminate acts of
terrorism. Given the global publicity and media
attention attendant to terrorist attacks on tourist
destinations, the scourge dents the tourism phe-
nomenon, especially for emerging tourism destina-
tions whose safety and security systems are regarded
as weak or inadequate. Indeed, the tourism phe-
nomenon has been known to be resilient but the
negative publicity associated with terrorist attacks
adversely affect tourism trends and patterns. Terror-
ism has the potential to destroy tourism overnight
despite its gigantic size.

The present day society is become heavily infested
with terrorist groups who are increasingly targeting,
attacking, kidnapping and killing international tourists
(Stafford et al. 2002). Adeloye and Carr (2019) argue
that terrorist attacks on tourists serve as unpleasant
reminders of how fragile and vulnerable the tourism
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industry is to terrorism. The UNWTO (2018a, b)
advocates for tourist destinations to be proactive and
institute quick response or rescue strategies in the
aftermath of an attack. Alongside this, tourist desti-
nations should have in place destination recovery
plans and marketing strategies to restore market
confidence in the post attack period. Terrorism
influences tourists’ perceptions of risk and their
resultant travel decisions.

In the twenty-first century the notorious terrorist
groups threatening world peace and stability are the
Islamic State, Hamas, Hezbollah, Boko Haram, Tal-
iban, Al-Queda, and Al-Shabaab to mention a few. The
tourism sector, economic growth and development of
countries can be seriously threatened if tourist destina-
tions increasingly become scenes of terrorist attacks. To
this effect, tourist destinations need to invest in security
protocols, which would put them in a stead to recover in
a faster manner, provided the protocols are well created
and implemented correctly (World Economic Forum
2015). Cirisis protocols, recovery strategies, and strong
emergency plans are indispensible for tourist destina-
tions to recover fast and should become buzz words in
future tourism development trajectories. Despite the
resilience of the tourism sector, recurrent incidents of
violence and terrorism at global level, increased
insecurity and safety of tourists, as well as ruined
perceptions deter potential tourists from fully and freely
partaking in tourism. The scourge of terrorism imposes
restrictions to visiting tourist destinations prone to
attacks, henceforth matters of tourist safety and security
are very critical when it comes to the future of the
tourism industry.

Terrorism makes the tourism sector vulnerable and
fragile making its future growth prediction uncertain
(Abadie and Gardeazabal 2003). Conventional litera-
ture show that terrorism disrupts the entire tourism
value chain where upon key stakeholders like travel
agents would not actively promote tourist destinations
perceived as being unsafe. Terrorist attacks have
continually degraded and undermined the popularity
of tourist destinations. In the aftermath of terrorist
attacks, the tourism industry experiences significant
down turn, the kidnapping of tourists by terrorist’s
network groups also frightens tourists away.

From Africa’s viewpoint, terrorism’s effects on
tourism are multi-faceted: a decrease in the number of
tourist arrivals, reduction in FDI, cost of reconstruc-
tion of tourist facilities, safety and security upgrades



GeoJournal

costs, and increased marketing costs to attract visitors.
This is in line with what was established by Barth et al.
(2006) that there is a very strong connection between
terrorism and tourism, tourist sites which are targeted
by terrorists have their social order and economic
stability greatly shaken. The tourism sector is increas-
ingly becoming a target of terrorists; the resonance
being that the tourism sector is the main source of
income of many countries, so by damaging it the core
function of the economic basis of the nation stops
working, destroying tourism attractions is the best way
for the terrorists to get their message delivered
through-out media coverage, thus getting the attention
they need, and the tourism sector has not focused on
security matters (Tarlow 2003). Tarlow (2003)
emphasise that security plus service and value for
money will become the basis for twenty-first century
services. Terrorism encompasses the murder of high
profile journalists, and media personalities which are
covered by the international media contributing to the
negative image of tourist destinations. Potential
tourists see such cases as indicators of lack of safety;
this also shows that the security system at global level
is fragmented and not sufficient to ensure the security
of citizens. Threats on global peace will remain a
major issue hampering tourism growth, and stifle
tourist destinations to realise full potential for foreign
visitors and under utilisation of tourist attractions. In
the absence of safety and security, tourism will not
flourish. The effects of terrorism have destroyed
tourist destinations brands in the tourism market.

Conclusion and recommendations

In conclusion, the current study contributes to litera-
ture by investigating the global tourism industry
dynamics and their implications to emerging tourist
destinations. The study examined fundamental shifts
characterising the global tourism landscape since the
end of WW?2. These were identified as the formation of
BRICS countries, ageing population, trophy hunting
debate and terrorism. At the inception of tourism,
boom factors influenced the growth of the industry,
driven by the G7 member countries, however, as time
went by, emerging markets increasingly became more
significant, largely driven by the BRICS. Contempo-
rary tourism dynamics framed as the constructs of
BRICS, trophy hunting, ageing population and

terrorism have been applied simultaneously to estab-
lish the extent to which they are impacting tourism
growth projections from the perspectives of emerging
markets. These have impacted on the trends of
international tourism in a profound way. It is apparent
that emerging markets are now in the front foot
dictating the pace of tourism development. In light of
such fundamental shifts, it is recommended that tourist
destinations recalibrate their tourism product offerings
so that they reflect the contemporary market dynamics.
On the investment front, the emerging markets
represent the future of the tourism sector, and finally
in light of the devastating effects of terrorism,
emerging tourist destinations should refine their terror
responsive strategies.

Apart from the above, another area in need of
attention is policy reform, in which immigration
regulations and visa regimes should be constantly
revised to strike a balance between screening trav-
ellers, balancing liberalising and softening the border
control formalities to allow free flow of traffic but
without compromising on the security and safety
matters of tourists. Finally, marketing and promotion
efforts need to be directed and focused on emerging
markets and less on mature tourist regions since the
former represent the future of the global tourism
industry. This study therefore made a contribution in
the specific areas of emerging markets, tourism senior
market, Convention on International Trade in Endan-
gered Species (CITES), and terrorism as key aspects
that can make or break the global tourism industry in
the twenty-first century.

This research responded to the need for continuous
research on Africa’s tourism sector and situate it in the
global tourism industry (Naude and Saayman 2005;
Christie and Crompton 2001; Rogerson and Visser
2011; Dieke 2013). To the best of the writer’s
knowledge, this study presents new knowledge from
an emerging tourist region context regarding the
dynamics obtaining in the global tourism environment
and their subsequent implications. The current study
was done in the context of Africa an emerging tourist
region, with a less influential influence in the interna-
tional tourism stage. Therefore, this study provides a
significant addition to literature currently dominated
by insights and perspectives from advanced societies
like western tourism markets.
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