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Abstract 

 

This paper illuminates the nature and inception of Agricultural Marketing Cooperatives and their 

failure in sustainable development and poverty alleviation throughout various historical-political 

eras due to such (periodic-policy) institutional constraints requiring removal if sustainable 

development is to be achieved in any developing society. The paper adopts the country of 

Lesotho as the case study. Issues to be raised in this scholarly work include the general 

definition, discussion and explanation of the AMCs and how the term AMC has applied to 

Lesotho and developed (that is AMCs’ historical background in Lesotho). First, the paper deals 

with conceptualization of the AMCs and their peasantry membership poverty aspects and policy 

framework analysis to be adopted throughout this paper. Second, it deals with the emergence of 

AMCs in the developing world and shifts in the ruling elitist acceptance and rejection of AMCs. 

Third, it deals with some 'rural development' process to emergence of AMCs in the developing 

world characterized by some sustainable development failure resultantly providing us with more 

of Lesotho's AMCs as an evolutionary case study. Fourth, Lesotho's AMCs evolution by the 

colonial (1940s-1966) and independent state and fifth, the historical overview of cooperative 

movement evolution and institutional constraints to sustainable development/poverty alleviation 

before Structural Adjustment Programmes (SAPs) generally, which is 1948-95. Finally, the 

paper deals more specifically with the historical background of AMCs in Lesotho other than in a 

general cooperative movement evolution and co-ops tribulations and opportunities, also thereby 

narrating how the term ‘AMC‘ has been applied in Lesotho. 

 


